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Objetives:
 Empower consumers and enhance their 

participation in the circular economy.
 Accelerate the transformation of change 

towards circular economy instead of an 
unsustainable linear economy.

 Explain the functioning, principles and benefits 
of the circular model.

 Transform our consumption patterns under the 
new parameters of sustainability and the 
principles of circularity.

 Guide consumers towards better choices 
based on responsibility and sustainability.

 Change our production and consumption 
model towards a more sustainable one.

Magazine «Notebooks of Consumer co-operatives» 
The role of consumer in the Circular Economy.

Infographic: You close the loop. Change to the Circular Economy.

The role of consumer in the circular economy 
2019 – Consumer campaign

You close the loop. Change to the Circular Economy.

Infographic: Sustainable consumption and production. 



Infographic
Sustainable habits to reduce 

consumption of plastic products

Consumer awareness campaign and 
educational materials:
 Promote a sustainable consumption 

reducing plastic products or looking for 
sustainable and reusable alternatives.

 Inform about measures regarding the 
single-use plastic products, with a view 
to reducing their impact on the 
environment.

2020 – Spanish consumer campaign
You close the loop. Change to the Circular Economy.

Infographic: Single-use plastic: 
rules to reduce marine litter



Infographic: Reduction of single-use plastic 

Objetives:
• Encourage sustainable consumer behaviours in childhood population. 
• Promote sustainable habits to reduce consumption of plastic products, 

specially, single-use plastic products.
• Inform consumers to reduce, reuse and recycle plastic products to close 

the loop in the framework of circular economy.
• Educate consumers to reduce marine litter from plastic products.
• Inform them about the impact on the environment and the appropriate 

waste management options for plastic products.

2nd Edition Contest for students of schools 
and educational centers at national level: 

“Join in the reduction of plastic”

Spanish consumer campaign and educational materials
You close the loop. Change to the Circular Economy.



2020 – Spanish consumer campaign
You close the loop. Change to the Circular Economy.

HISPACOOP Magazine «Notebooks of Consumer co-operatives» 
Towards to the Circular Economy to the plastic.

Consumer Co-ops are drivers of Circular Economy



Spanish Consumers Co-ops are drivers of the circular economy

OPTIMASING PACKAGING AND REDUCING PLASTICS

• Use reusable bags to reduce the number of plastic bags. 
• Add reusable mesh bags to the produce section.
• Introduce environmental criteria in their design.
• Reduce the amount of plastic material in products and packaging.
• Measures to remove single-use plastic products.
• Switch out plastic for more sustainable or reuse alternatives.
• Find biodegradable solutions.

38.019 tonnes of waste 
recycled or recovered 
following the principles of 
a circular economy.

Packaging Reduction 
Plan:

1.302 tonnes per year 
of eliminated plastic 

from substitution, 
reduction and reuse.



Spanish Consumers Co-ops are drivers of circular economy

Consumer campaign: Join in on responsible 
consumption. Reduce, reuse, recycle.

 Dissemination of 
information and 
educational materials 
in stores of Consumer 
Co-ops.

 Consumer awareness 
campaign on reducing 
waste, reusing 
leftovers and recycling 
waste. 

PREVENTING, MANAGING AND RECOVERING WASTE



Spanish Consumers Co-ops are drivers of circular economy

“Profit Programme” 
of donating food 

Programmes, campaigns and activities with the aim of educating and raising 
consumer awareness of reducing food waste www.hispacoop.es/desperdicios

Eroski and Consum work against food waste.
 Minimize waste generated from their activity.
 Prevent food waste on consumers.
 Join efforts with other actors to donate food.

TACKLING AGAINST FOOD WASTE

“Ugly fruit and vegetables” Campaign against food waste

“Zero Waste” Programme

8,204 tonnes of food 
donated, equivalent to 
feeding 10.684 people 
for a year (2019) 6,900 tonnes of food donated 

helping more than 50.000 
people (2019)



HEALTHY LIFESTYLES AND SUSTAINABLE FOOD CONSUMPTION 

Eating School 
• Promote a balanced diet and 

healthy eating and habits.
• Prevent childhood obesity.

Spanish Consumers Co-ops are drivers of circular economy

Web, Magazine, YouTube Chanel:
Promote a healthier lifestyle and 
sustainable food consumption. 

“Energy to grow”  
Education Programme on 
Healthy Food and Habits 

(PEAHS): 442.677 
schoolchildren trained 

through workshops, class 
sessions

www.consumer.es

Provide information on the nutritional 
content (front-of-pack nutrition labelling).

- Improve the quality of 
their brand’s products.
- Offer more local 
products

http://www.consumer.es/


Web Platform 
of SCR 
decirhaciendo.consum.es

Magazine and Web 
entrenosotros.consum.es

Web Platform to schoolchildren, teachers and families
teamconsum.consum.esThe World Consumer Day  

2.048 Schoolchildren’s Contest 

HEALTHY LIFESTYLES AND SUSTAINABLE FOOD CONSUMPTION 

PAIDO Programme against Childhood Obesity 
with the Valencian Hospital 

#ACTISALUDABLE 
Project – Workshops

promoting healthier eating and 
habits against obesity in adult 

and child population

Spanish Consumers Co-ops are drivers of circular economy

SDG 
Game of  

Sustainable 
Development 

by children

https://decirhaciendo.consum.es/
https://entrenosotros.consum.es/
http://teamconsum.consum.es/


Thank you
Carmen Redondo 

credondo@hispacoop.es

mailto:credondo@hispacoop.es
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