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CONSUMERS’ ROLE IN THE CIRCULAR ECONOMY



HISPACOOP 2019. Consumer Campaign: 
You close the loop. Change to the Circular Economy.

• Enhance consumers’ participation in the Circular 
economy

• Accelerate the transformation of change towards 
circular economy instead of an unsustainable lineal 
economy.

• Empower consumers and provide them with relevant 
information about functioning, benefits and principles 
of the circular model.

• Transform our consumption patterns and guide 
consumers towards better choices based on 
responsibility and sustainability.

• Change our production and consumption model 
towards a more sustainable one.

Infographics

Magazine «Notebooks of Consumer co‐operatives» The role of consumer in the Circular Economy.

CONSUMERS’ ROLE IN THE CIRCULAR ECONOMY



SUSTAINABLE CONSUMPTION AND CIRCULAR ECONOMY

The social media kit and dissemination materials

HISPACOOP 2021. Consumer Campaign: Practice sustainable consumption.

• Encourage sustainable consumption habits 
among Spanish consumers.

• Provide tips and recommendations for living a 
more environmentally friendly lifestyle.

• Change your consumption habits to be more 
sustainable in the circular economy.

• Promote an efficient management of resources.
• Protect the environment by choosing and buying 
food in a sustainable way. 

• Contribute to the achievement of                        
the Sustainable Development Goals.



SUSTAINABLE CONSUMPTION AND CIRCULAR ECONOMY
3rd Edition Contest for schoolchildren and educational 

centers: 1st prize winners: balloon ride winners.

Infographics
Sustainable 

consumption 
habits

2 Videos

Messages: 
 Think responsibly and sustainably before buying.
 Improve your buying. Look at the labelling, guarantees.
 Change your consumption habits to be more sustainable.
 Consume better and more sustainably.
 Recycle and reduce your waste.
 Give things a second chance.

Practice sustainable consumption. 

Change to the Circular Economy. You close the loop. 



Infographic: Sustainable 
habits to reduce consumption 

of plastic products.

 Reduce the impact on the environment by promoting eco‐
friendly consumption and sustainable habits of reduction plastic 
products, specially, the single‐use plastic products.

 Change consumption patterns towards reducing single‐use 
plastic products and looking for reusable alternatives.

Infographic: Single‐use plastic: 
rules to reduce marine litter.

SUSTAINABLE CONSUMPTION OF THE PLASTIC PRODUCTS IN FOOD SECTOR

Social media kit and educational materials

HISPACOOP 2020. Consumer awareness campaign: 
Sustainable habits to reduce consumption of plastic 

products. 



Infographic: Reduction of single‐use plastic 

 Encourage sustainable consumer behaviours in childhood population. 

 Promote sustainable habits to reduce consumption of plastic products, 
specially, single‐use plastic products.

 Inform consumers to reduce, reuse and recycle plastic products to close 
the loop in the framework of circular economy.

 Educate consumers to reduce marine litter from plastic products.

 Inform consumers about waste management options for plastic 
products to reduce the environmental impact.

2nd Edition Contest for students at schools 
and educational centers at national level: 

“Join in the reduction of plastic”

SUSTAINABLE CONSUMPTION OF THE PLASTIC PRODUCTS IN FOOD SECTOR



HISPACOOP Magazine 2020 
«Notebooks of Consumer co‐operatives» 
Towards to the Circular Economy to the plastic.

SUSTAINABLE CONSUMPTION OF THE PLASTIC PRODUCTS IN FOOD SECTOR
Conferences about a sustainable

future of plastics.



OPTIMASING PACKAGING AND REDUCING PLASTICS

• Introduce environmental criteria in their design.
• Reduce the amount of plastic material in products and packaging.
• Measures to remove single-use plastic products.
• Switch out plastic for more sustainable or reuse alternatives.
• Use reusable bags to reduce the number of plastic bags. 
• Add reusable mesh bags to the produce section.
• Find biodegradable solutions.

Packaging Reduction Plan: 
1.300 tonnes per year of 
eliminated plastic from 

substitution, reduction and 
reuse

43.918 tonnes of waste 
recycled or valorized 
according to the circular 
economy

73 eco-friendly 
packaging designs

Spanish Consumer Co‐ops are drivers of the Circular Economy. 



HISPACOOP 2017-2018. Consumer campaign: 
Join in on responsible consumption. Reduce Reuse Recycle.

 Dissemination of information and 
educational materials in stores of 
Consumer Co-ops.

 Consumer awareness campaign 
on reducing waste, reusing 
leftovers and recycling waste. 

PREVENTING, MANAGING AND REVOVERING WASTE



 Prevent food waste on consumers.   
 Raise awareness of food wastage in the last food chain, consumers.
 Minimize waste generated from their activity.
 Join efforts with other actors to donate food.
 Dissemination of best practices for identifying and preventing food wastages. 
 Promote donations of food suitable for consumption.
 Encourage consumers to choose imperfect fruit and vegs.

10 Anniversary Profit Programme:
 8.500 tonnes of food donated
 307.965 € in food donations and 

community sponsorships

Zero Waste Programme: 
 17 million of meals donated
 equivalent to feeding more than 

4.200 families per year
Ugly fruit and vegetables Campaign.

TACKLING AGAINST FOOD WASTE 
HISPACOOP. Programmes, campaigns and activities with the aim of educating and raising 
consumer awareness of reducing food waste.   Eroski and Consum work against food waste.



 Raise awareness of reducing food waste 
at consumer level.

 Contribute to the development and 
dissemination of best practices for 
preventing food wastages with other 
supply chain actors.

 Promote donations of food suitable for 
consumption.

 Take account packaging’s role in 
protecting and preventing food waste.

 Educate consumers about 
understanding of consumption dates.

TACKLING AGAINST FOOD WASTE 
“Nothing is wasted here” National Campaign in 2021

of the Spanish Ministry of Agriculture, Fisheries and Food.
Presentation of amendments and analysis of the 
proposal of the future Law on the Prevention of 

Food Loss and Waste in Spain

HISPACOOP collaborated promoting the 
campaign and participated in consumers forum.



HISPACOOP and Spanish consumer co‐operatives implement programmes and good practices 
to promote healthy lifestyles and sustainable food consumption.

HEALTHY LIFESTYLES AND SUSTAINABLE FOOD CONSUMPTION

 Raise awareness about the importance of having an active and healthy 
lifestyle.

 Provide consumers with information on sustainable and healthier diets and 
nutrition.

 Educate children and their families about healthy eating and habits.
 Ensure that consumers have the information they need to make the best food 

choices.

Studies: healthy diets, nutritional information and labelling, food safety…
 Analyse consumer behaviours and perceptions to improve their 

consumption patterns and to lead consumers to healthier food choices.
 Analyse consumer opinions and understanding of introducing a front‐of‐

pack nutrition labelling: Nutri‐Score.



 Improve the nutritional status of the population. 
 Empower consumers to make informed and healthy food choices.
 Provide consumers with information on the front‐of‐pack‐

nutrition‐labelling: Nutri‐Score. 
 Change consumers’ food consumption habits to be healthier. 

HISPACOOP 2020 Project: Healthy Food and Nutrition Labelling.  Educational materials with games 
for children on healthy habits and 

nutritional labeling: Nutri-Score

Informative and dissemination materials: leaflets, 
video, factsheets, dossier, social media kits...

FOOD INFORMATION AND NUTRITIONAL LABELLING



 Prevent childhood obesity and 
overweight.

 Protect consumer health by encouraging 
sustainable food consumption.

 Promote healthy and sustainable 
lifestyles among the childhood 
population.

 Encourage children to eat healthy, 
exercise, keep themselves clean, and 
sleep well.

 Actively engage children in physical 
activity, and limit sedentary activities.

Interactive game “Let’s go camping!” with the HISPACOOP’s gang.
Based on the principles of play, educate and interact.

HISPACOOP Consumer Project 2021
Healthy and Sustainable Food.

HEALTHY LIFESTYLES AND SUSTAINABLE FOOD CONSUMPTION



 Promote a balanced diet for consumers.
 Improve the quality of own‐brand products:

 308 products have been reformulated to improve nutritional profile: 
106 low‐fat, 66 low‐sugar, 30 low‐salt, and 103 high‐fiber products.

 100% elimination of palm oil in own‐brand products.
 Nutri‐Score 100% implemented in own‐brand products.

 Offer more local products: 21.574 local products.
 Promote seasonal fruits and vegetables.

HEALTHY LIFESTYLES AND SUSTAINABLE FOOD CONSUMPTION

 Encourage a healthier lifestyle and a 
balanced diet.

 More than 38.000 client members have 
actively participated in challenges 
related to healthy eating.

 More than 29,000 client members have 
received the monthly Ekilibria reports.

 Promote a responsible and 
sustainable consumption: 
6% reduction in CO2 
emissions in 2021



Eating School and educational programs
• Promote a balanced diet and healthy eating and habits.
• Prevent childhood obesity.

Web, Magazine, YouTube channel
50 million visits at www.consumer.es

Promote a healthier lifestyle and sustainable 
food consumption.  “Energy to grow” Education Programme on Healthy Food and Habits 

(PEAHS). Prevention of childhood obesity. Aimed at schools and 
families to promote healthy habits among children.
 126.839 schoolchildren trained through workshops, class sessions… 

and 1.616 schools involved.
 1.5 million schoolchildren have participated since 2012.
 50% of all primary school children in Spain.

HEALTHY LIFESTYLES AND SUSTAINABLE FOOD CONSUMPTION

4th Edition Content 
Imagine FOOD



HEALTHY LIFESTYLES AND SUSTAINABLE FOOD CONSUMPTION

 Promote local development through sustainable food purchases.
 Healthy and sustainable offer of products:

 15.000 references and 13,4% own‐brand products.
 Healthy reformulation of 21 own‐brand products with better nutritional values.
 More ecological products: 330 references, including 66 own‐brand Consum ECO.
 100% Fresh meat on counters and trays with animal welfare certificate. 

The World Consumer Day
Schoolchildren’s Contest to improve our health:
• healthy eating and habits with physical activity
• 2.106 schoolchildren and 73 schools 

Sustainability Certificates

Web Platform SCR: 
SayDoing

decirhaciendo.consum.es



Magazine and Web 
entrenosotros.consum.es

TEAM CONSUM Web Platform to 
schoolchildren, teachers and families
teamconsum.consum.es

PAIDO Programme against Childhood Obesity 
with the Valencian Hospital 

Game of Sustainable Development
Web Sostenipoly SDG

HEALTHY LIFESTYLES AND SUSTAINABLE FOOD CONSUMPTION

Meetings about healthy eating and food waste #SayDoing (#DecirHaciendo)
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THANK YOU
Carmen Redondo Borge
credondo@hispacoop.es 


