
   

 

 
 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

European Community of 
Consumer Co-operatives 

http://www.eurocoop.coop/
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In Italy, results show that in 2012, Coop’s ‘Vivi Verde’ line, which includes organic products, spread to a larger number of 

consumer co-operatives across the country thus consolidating its performance. Coop’s organic products now represent more 

than 45 % of organic branded products in Italy. 

When they originate from well-managed land, forest products are renewable resources, from which all 

consumers can benefit. The improper harvesting or trading of these resources can damage or obliterate 

them, along with the future of the world's plants and animals. Consumer co-operatives have understood 

this capital challenge and strive to establish a transparent supply chain.  
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http://www.food-scp.eu/
http://www.food-scp.eu/
http://ec.europa.eu/environment/industry/retail/index_en.htm
http://ec.europa.eu/environment/industry/retail/index_en.htm
http://www.compenco2.be/content.aspx?l=028&lang=NL&group=1
http://www.co2logic.be/
http://www.eurocoop.coop/
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http://www.ccu-bg.com/
http://www.eands.com.cy
http://www.scmsd.cz
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http://www.jccu.coop/eng/

